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An initiative to strengthen public trust in vaccines

) EMORY — Social Media Strategy

UNIVERSITY

Emory University crafted a social media outreach plan
using the following platforms:
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See how this school of nursing is #BuildingVaxConfidence
on social media!

Emory students created Facebook posts, tweets, and Instagram graphics addressing COVID-19
vaccine misinformation and disinformation shared via other posts that they came across. After
being vetted, the posts were posted to the project's official Facebook account.

GOVID-19 VAGGINE:
MYTHS VS FACTS

Emory School of Nursing students debunk

leading vaccination myths through extensive
research and a dedicated project.
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MYTH: "THE VACCINE WAS RUSHED
AND ISN'T SAFE!"

Fact: Research was accelerated due to a
H connected global effort. The vaccines
underwent phases of trial like any med.



https://www.instagram.com/p/CdJBW6vuw3m/
https://www.instagram.com/p/CdMBlDKvU2A/
https://www.instagram.com/p/CdD5Xztu23e/

