
Social Media Strategy

Loma Linda University crafted a social media outreach plan
using two major platforms:

The university collected black and white photos of students and faculty who
were willing to share why they chose to get the COVID-19 vaccine. 

See how this school of nursing is #BuildingVaxConfidence
on social media!

Campaign Highlights

The school of nursing's Facebook posts
reached a total of 3,791 people and
accumulated  over 180 engagements
which included reactions, likes, shares,
and comments. 

Facebook
The school of nursing's Instagram
posts reached a total of 257 "likes"
on the platform. 

Instagram

https://www.facebook.com/LLUSchoolofNursing/posts/pfbid0CQqcazopd5wRg5Vn9gKx7KPvnF1M2h8mXL7ze6kBBzQSw1SpBt8iygcQYc4rT1hMl?__cft__[0]=AZW1IPUxLKRKG25EEvjhNt3o84Iw0hFIUWFFGhqnan9EJCgQLWypPa5F6-ByaOelaaDwhL44F6ltYpgYQLhWK8qog6vD2tjOExbRDWrmUu6UWY6RaqzjccFw8gT2_EbYL_WGdnOuVDz9IHrcs7geBTw0w4vPGY5DLjtnpBmVreDneg&__tn__=%2CO%2CP-R
https://www.facebook.com/LLUSchoolofNursing/posts/pfbid028Nh4PFkrmYMtKQgyoWgWunCQHE74Yoqqp6B7jgerCdUViMVpx9BZuyPYqTP2sHWXl?__cft__[0]=AZWY4UPo2veZRJZ4B3vwd4ibvK-Iv4TQQyBdoh43lW1Gua0lEA9o6xdw5foKdZCasX2QgQTzMhoAF0UYdPGJDLO44ZMApk-0M3973DmWPid-uGwHSCvhG_dK1hBNjgpMGyDAEb-seXpozGz-OZHcE_e1sHJMbpvRc0BnM41K5AapJQ&__tn__=%2CO%2CP-R
https://www.facebook.com/LLUSchoolofNursing/posts/pfbid0i8Pk1W2z9jeQR5jAa4c5GkKi4RV4TZKZyLfPs4rxFcGCzpnPHGuJqLx5nUvZFSR7l?__cft__[0]=AZUcp71zUA0wOyGO4JwW0bSi56iSgVnfRRyFKHI7-nC8VGeZePfU2xWF2e8_5DAmA_Chl4O5etq-Gzu1qphQTGhLJz3LPUKkeic7I7oN70EtjknRi7FhFHC-fCA0uiTq_HY-Wl78jjFs7-gROxQ4Xz8TZYlMbbsKPnpYsxNKVvl_Pg&__tn__=%2CO%2CP-R

